


















































































































































































T r a v e.L_.Q.f...._p.E r t.i c:j..fl~YLI!.E_
4 Haatwalis) from each
4 Prc,duce~~s)

survey area = 8x3 = 24 x Rs. 100
(from 6utside Ranchi),

..- f<s.12,17.10QJ
••

St at i clY"le~~y arid h~;:,tb.§'J.~-!~..~J~~Wt!2.I@.§.
re l_~~ec:!....J;-9-.."..Jg.r:k?h.,::;~.P.

Surveys
Wo~~kshclp

-. Rs. 85,000
- Rs.3i~,000





13
!his beiYlg the case, c.ur secc'Yldsuggestic'YIis c.y, a r,ew market

Why should there not be a Mahil~ Khadi SQ~ in Delhi? This
I

shop .i:~aY'1get some assistaY'lceft"om KVIC;\ay,d get l""ebatefacilities
during festivals etc.

~he t1Sl0il,Sl~begi eOQ2 caY',be lc.cated either withiY, the K~adi
,

Sramodyog Bhavan (near Regal>, or in the Bihar State Emporium, or
i

in th~ ~Oegi showroom in aaba Kharak Sing~'Marg called Gramshilp.

KVIC pr All IYldia HaYldict"aftsBoard may help us iY"this, SO that we

get space in a good location, free of rent.
irhe t1ebile ~begi §hQQ can focus

designs and products, with a new and attractive display.

hav. both khadi and village industries products made ,by women's
I

organisations, which have got certification for bOedl (not
Inecessarily only in Bihar~ it can have products from allover the

country> •
I

I

In addition to income-generati6n, the t1Slo11e ~Oedi eOQB,
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all the groups, only the gas victims organisation in Bhopal had a
Ii

male ~peaker, and even there, a woman also spoke.

after session, it was women producers .nd organisers who took the
,I~ad, 'I ay,d, C.llt

ir .Haat was given shape and form,
I
I
I

The Sef:5S i CI}~IS

± give below, a t"epc1rt'aoc1utthe di/ferey,t sessic.y,s.
~eSSi(;;IYIh Apt"i1 13: Iy,troductio1'"to Mahi la Haat

it began with Ela Bhatt, who has won international

recognition for her work with: poor, self-employed women, leading'..
,

the s~ngiY'lgclf the "Ekta ka geet", the sc.lidarity sc.y,g.
~The colour of our blood is the same
$0, who are the rich, who are the poor?
the poor are poor
Because you became rich
And you became a monarch
But st i11 thf.~Colol.lrof c1ur blc,cldis the same",

Ms. C.P. SUJaya, Joint Secretary, Ministry of Human

the Institute of Social Studies Trust, welcomed the gathering,

and specially the women from the different producer groups.

"In t~e course of our research, we realised'that the problems of
.This waa further emp~asized in

the cc;;ourseof CA, year of coy,ti1"'uousi1".teractioy,with all of you.
We f~jt that WPGs 1".eededa place to meet.

4i

Haat +as developed", said Tara. Then, the members of MaMila
Ii
,I,

H•••t', Advi sc.t"yCommittee introduced theroselves - Mr. K. B.
1

1

;i'l
iI

II



Department of Women and Child
\,

Development; Mr. Gopikrishna~ General Secretar~, S.M.M. -Theatre

Crafts Trust; Ms. ViJi Srinivasan; Mr. L. C. Jain, Consultant;
•Tara then requested two volunteers, to

Join the Advisory Committee on behalf of the Women's Producer
I

She went on to give a summary of the minutes 9f the meeting

,
had made the follOWing suggestjons for a future course of action.

Conduct surveys of rural weekly haats in four areas of
the country, followed up by a conference with producers,
designers and local Q~~~~~li§, and form a sub-committee
which will finalise methodologies and finances
for the haat surveys (volunteers from WPGs to do the haat
surveys in their areas, requested)

,Foster alliances and collaborations with DWCRA
(Development of Women and Children in Rural Areas), AIHB
(All-India Handicrafts Board), Dastkar, CSWB (Central
Social Welfare Board)~ Nation~~ Vocational Training
I~stitute, KVIC (Khadi and Village Industries Commission),
Naika, Central Cottage Industries Corporation, Ministry
of Welfare, Sewa-Bharat.

Set up a sample room with samples from all WPGs displayed
a design cum product development centre, to strengthen
WPGs, and for taking orders (guidance and directions will
be got from Handicrafts and Handlooms Export Corporation
- HHEC - which has got the country's best sample room).
This will be a clearing-house of information where even
poor women can get collective advice on improving raw
material purchase, and marketing links to the
mainstream markets.



For Mahila Haat, this particular meeting is a very critical
-moment. ISST has been nursing this project for over one, and a
hal f yeat's. Rekhc~, Na Iir,i arid mar.y e,fe,ur sisters have nursed
this proJect. And I say it is critical because while we '
were nursing this proJect, nurturing it, we were wondering
if it wCII..lld fiNf?r'bf.?be.t"'rl. Ir, ."1 wiay itw.:ls Just as well \hat
it was not born. For, if it had been born out of o~r office, we
would have felt we created it and put it on top of your
h~ads. I

~ Now all of you are here, I see this as a·consult.ation
with Women's Producer Groups, to decide what Mahila Haat
should be. There are three questions w~ a~e struggling to
answer, as initiators; you will give us clarity.

What is Mahila Haat? What should it be? What does it
define itself to be, ,comp~~ed to other structures of this kind?

Who will manage it? Who will make it play this role? We
thought yesterday that the people who play this role should be
the women producers themselves.

Whel~f.?,ir,C'llt'visior" would it ge.? The dream fe,r Mahila
Haat would be a fed~ration of member-organisations. The
members should b~ WPGs from Delhi and allover India, so that
ISSq will be another form of Sewa, or WWF, a service organisatio,
which would facilttate and start the process as
initiators, but all of you, as clients, would take the process
ovet'.

Then it would have a focal point, hopefully in every
part of India. But, you will as~ Why is it now in Delhi?
This is merely to have a chance for exchange of
information. And that is why it is so important that you
decide its clarity, its kind of membership, its kind of
role. Even the Managing Committee ultimately, should be'
fre,m the ~Jt"',e'up.

We should take a few steps along this route - so that
at the end of these few days there will be self-definition,
and a work programme. Then we have to create it into
proJects, projects have to be given money, human resources,
space - and then it will be on its way.

































Samp 1e ~~oorl1
Rural weekly haat project

It is recommended that th~ Sample Rocr and Facilitation

raw material procurement advice
design-cum-product development advice
Cl'~f?di t S';E~~~V ices
marketing support
network and exchange of information among groups, foster
IIbar~t£'H~1Iamong g~~oups
pco1 i cy ~;UPP(H~t



, ,
improved production techniques, pricing, management, appropriate

shape, si ze, ~Iti1ity etc"
\

It is strongly recommended that the Facilitation Centre
Ishould have a revolving fUI~d, thr~ugh which loans should be give~

to all producer groups for bulk purchase (and consequently

pUblicity (e.g. on television)
sample room and booking of bulk orders, li~kage with
C~IC, HHEC,AIHB
exhibitioY"ls
quality and price control advice
st LIdies def iY"d y,g market ay,d COY"'SLlmertype
market research
marketing training
linkage with alternative mar~eting (trading) organ~sations
abroad (Third World shops) .
assistance in setting up a women khadi producers shop
assistaYlc!a'il"1assessmel",telf product il"lterms of
appropriatene~s for village l~vel, state capital 'level,
national level or'export level markets
promotion of artisans' organisation.



!

3 •••.1a. iJ.

It is recommended that a number o¥ work~hops should be held

In sUbseq~ent yearS, other method. should also

the '~rganising' strategy, the 'sangathan' should be considerably •
••stren~thened at the village level, and all the village level

I

organ~sat~ons be federated into national level ~~~Dg~ib~n~~L
I

There is a w~de r~y,gg,clf requests fClr pCllicy suppclrt, ay,d we
recommend that Mahila Heat should stUdy each one of these

mat-weaving groups face heavy competition from powerlooms
mat 5; ever, G(':lverl"'fIley,tdepart mel",ts buy from power Ic,clmmat s

r ~ 'consumption ethic' needs to be built up 'buy frOM poor
women', a counter in CeIe, television programmes, etc.
groups have sales tax problems
groups paying minimum wages should be given
pre¥erenceby CCIC and by other government agencies, even
though, because o¥ their paying the minimum wage, their
products are more expensive

- grclups shc'lildget pt~e¥erel"'Ceir',allocat ior, of t~awmat et~ia 1s
Khadi wOfllen'sgroups should be allotted a separateshelp by I,VIC
Existing KVIC shops should make it a ~olicy to appointstaff r(Jembet~s.

3b. BlIt~aI week.U::haat Pt~O:;;!..l§ct
1

RII the participay,ts felt that there was a y,eed tel,

systematically build up local sales, in and around their own

Many have tried bUilding up Village-level sales, but



I
So~

24,
it was cecided that four or five areas will be chosen as

will be done of the vill~ge markets in and around the' prOJect

. Some e,f the pr.c'Ject vi llages wi 11 have permal",el",tmarket.s,

and some, periodic mar~ets. All these will be surveyed; also, An

I4etailed list of products
.ho makes these produc~~?

i men women

Jural urban rural

q
who buys these products? ;(by
about the women marketeer~
- credit bank

- mC'I",eylel",det"'
- other

support services
possible interventions
problems of women marketeers
vCllurt1l:~of !:~,;;,les e,f eiiH:~h Pt"'clcJupt
what are products that do have a market in the haats, but
are not being sold"now, and can be introduced.

girls bc,ys
I

rural urbal"l
caste)

Th~ surveys would then be presented at a workshop, where

Ithen the pilot proJects w?uld in the course of

The highlight of the workshop wasthat Mrs. Margaret Alva

suddenly arrived, in spit~ of haVing regretted earlier.
I

"Wt]latyOll are. deli}"'9is someth i }",'gI have dreamed cff doi 1"'9for
I I

womel"l'of II".dia. WClme}",il".this cC'llYltryhave tCI be removed frclm the
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We women are creative, we only need infrastructural



\ (Ot" issa)

(Maharashtra)

(AYldHvoa F=ivoadesh) .'(AY,dhra Pvoadesh)

i (RaJasthaYI)

(Tarni 1 Nadu)

(Tamil Nadu)

(AYldhra Pradesh)

(4) -Bhavo~tiya Grarneen Mahi~a Sangh
I



(26) Uttarshahartali Handicapped Society
\
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RURAL WEEKLY HAATS

A micro-level survey of the weekly haats
at Omalur (Tuesd~ys) and Muthunaickenpatti •
(Fridays), iI'"Omalur block, !:lalem district,
Tamil Nadtl State,- t~esultil"tg ft"'coma SLlt"'vey
of Puliampatti, a small village in the

s~me bl cock I

Community Services Guild
. and

Vi,,)iSril",ivasar",
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1. The survey of rural weekly haats g~ew out of discussions in a

women's employment-generation, that women producers' groups.

2. Jha's papel"""Rural Mc\l""ketiYIg- the Strte e,f the Art"

sU9gests a useful framework for understanding rural marketing.

3. An important deficiency of all rural marketing's eXisting

4. The micro-survey of Puliampatti village revealed that 319

families out of 340 respondents had spent 30 per cent to 40 per

cent of their spendin~ in rural weekly haats the previou~ week.
Ol,.lt e,f 1.2i:~ hii~••~twalis (~:;elIf?l""s)iro. the wee~dy haats, 120

respon~ents went to different weekly markets as vendors, on six

6. Thus there is substantial buying and selling in rural weekly

scope for impart-substitution and for IJnking WPGs with haatwalis

1~l.lt the hai::'\twali~will l""equiresuppclrtive services

7. To do this effectively, four or five surveys need to be done

in a State, and suitable strategies and interventions should be



Iin the five project areas, to be demonstration projects for



RURAL WEEKLY HAATS -
A micro-level survey of t~e weekly haat~
atOmalur (Tuesdays) and ~uthunaickenpatti
(Fridays), il'"lOmalur block, Salem distt~ict,
Tamil Nadu State, resulting from a survey
of Puliampatti, a small village in the

same blclck

PART I. !~IBQQY~IIQ~
I

The women are wearing beautiful antique silver Jewellery in'
their ears, so heavy that the earlobes are distended by an inch;
they wear bright purple pink, orange hand loom saris, no blouses;
their dark skins set off the bright-coloured saris to perfection.
They stand under the shade of a huge banyan tree in the midst of
Omalur weekly market. They are hoarse with shouting; they are
selling all the goods necessary for cattle-owners - an incredible
art~ayof CCllclllt~edt~Clpes,tasselsand brass'tips fClt~he1rr,s,bells
for hanging around their necks. Other women sell mounds of
~~m~Ym (bindis in powder form); pure and made only from turmeric
and colouring, the mounds of fine powder are orange, bright-red
and maroon. Some women sell rice; their rice is of various
qualities, both raw and parboiled; hand-pounded and mill-
polished. Some women, poor and destitute, go around sprinkling
water on the fruits, vegetables, and leaves, of all the stall-
holders. The men give them 10 paise each and the women give 5
paise! Some of the wo~en sell ~§~Y~~QQ~!~!,the strong-scented
curry leaves for sambars, chutneys, fresh and large-leaved from
the hills; they had spent the better part of a whole day walking
to.the hills. There is an exciting array of spinaches and §~g
of different kinds, the Tamilian ~§§~~i§. The most valuable
products being sold by women predominantly, are ~egetables. The
other products are cheap products - I wonder,. for example, how
much ~Ym~Ym they COllld sell, considering the competition from
synthetics, and what could be the day's income ••• or from the
varieties of dried fish with tWinkling eyes ••• or from salt
crystals or huge bundles of semi-dry grass for cattle.

But the men sell saris and dhotis, eversilver and brass
vessels, draught cattle and milch cattle (there is a whole
separate cattle section), meat of various kinds, pulses, oil,
oilseeds ••• the saris and dhotis are mostly handloom ••• the
dhotis have the favourite border of red and black, the colours of
MGR's party ..• the saris are multi-coloured checks and stripes
in glorious com~inations of peacock-blue and bright orange, deep
brown and green~blue (the colour of the god Ram, say the shop-



owners) the brass vessels are gleaming ••• the eversilver
vessels also gleam, but in steely-grey rather ~han the colour of
bror.ze ar.d CClPPP'r"••• whclle pi gs i::••• ·~f~ roast ed ••• t he cd 1sef".:'dsare
clf i nfi rli te vari et i r·1e:;; ~. the brC,twr.gre:\il".y iiI., the dark'"'-rec:J.
mustard ~nd the new varieties of sunflo~er seed .•• I a~d my
colleagues "l\"ld t~eseat'ch ir.vestigatc,",'~'.,. ICoclkat each other •• _ the
gl?I"lder bias ••• wi 1] 'i t m.:.~kecol.Jrcompl€:·)( c;ut'vey st i 11 more·
C'ornp1:i c:~~ted?

The g8~esis was at a meeting of women aC'tivists working on
thr> problems of poel)"l"'ll'~al womer,'s erl1plnyrl1f,?nt-gerleratior,. D"',e of
them read out frc.rn· a ;·,nper·\ liThe ol'".ly way tel ~!F~''''lerateI'".on--
agricultural erl1ploy~pnt on a significant scale in rural areas is
through irnp·n·i-·t-substituticfl~ ••. We shcldd survey colJr rural rf,al'-!I,C,,:,?tt:;
and see wh~t is brought in. ?We should also see what is bought
by the .rfch arid middle-cL'a"',,::, .:;.f the village. Then vH:? should set
a ti=\rget' -- twenty pel" r::;;~\~d;clf what is cc'rnir'k! ft'om c".ltside must
be lc'cally pt"otJu['r'd - "w,d r'H::.bi,l:ise publ :i.('~ ()pil~riOI'"I. We should
erlCOl.~ragepU1~chol"'.!'~of Icoc.:l1 P'r'OC'J,I ..lctS"··" "let Ut"'.buy CHU" OW1~'
Village p'r"oduc'l;s, If.:~t U5 f-<f::ep CII.n~ rflOl''ll=ywithir, the villa[Je. II We
should nlso identify product JdpS. We should exhibit new village
products at public mertings and bazaars. For weeks no one may
notice our products. n~ they :may criticisp them. We should not
g•.:.:>t d i S'.C'OI.li··'L.,!;o·,"!.Evnl',t lid 11y s(;:.rl''':;1i 1·.•·!';("I·'E?!E.twi 11 b£:~ShOW1....ArId
gl'~E:ldl.lal1y~',I'oI",x,', build up O\H' C'W)',1.0<:::·.:\1 1·'I,.II'a1market arid CH.lrclwr,
i rl1 :-'01"'1;--!::;I.lb~::;ti l;I.lL :i. el)'·I. 'rh .i. ~:> I.I-J wh<:\1';1aI'"gr?-sc<.:de i 1"'CIU5t I" i a1is t s do
-- they substitute fot n~tional imports. But it is far more
difficult "H',e1 l"':i""y ;'.It the villi:.~De levf.:~L Tel work at the Village
level requi""r?"'. 0', (':'c,'r"t""il"1 'r".1:H:Il~,(?S!;';'!"

We wpre all activists looking For a coriceptual framework
within whictl to articulate program strategies for poor rural
womel",'s erl1ployrl1l:,?r,.t:-[Jr:~"'·'i=·,·,·'r.d;icol~',f.:.pecially ft"om th€? poil'".t clf view
of marketing. We wpre also interested in the artisanal sector;
we felt strongly that artisans, who prod~ce clothing, shelter,
utility i.u·'·!:::ich?s; such ':''15 rl1<':\ts,br.~mboobaskf'lts, pt~coces5edfCII:.d
products, leather articles Crarticularly footwear), etc. do not
t~eCf2ive sllff:iciE'n~ aY',c1i"1Pi:11'Copt'iatc~SltPP01~t sel""'viCE;)Srelative tCI
th£:?il"~ccor,tributiol"l .",nd l"'lImbe'r~s. II", e.~dditic.l\~', we felt that it is
of no use develor1ng a national or international market for small
women producers' groups CWPGs), since this would mean that the WPGs
lose .control over their markp~, and be dependent on the fluctuations
of these external markpts. Rt the end of the disclIssion we carne
back to the same possible intervention -- develop local rural
markets for W0menproducers' groups.

1 Report of the BRAe study tour of Rural Industries in India,
October 30 to November 25, 1979.



The first thing we did was to look at definitions of
marketing, particularly for n.g.os.

"Marketi\",~] fot~ NC'\",--pt"'ofitQl"gal'"lisatic'\"IS"by Philip Kc.tle!">
giVes the following definition:

"Marketil"fg is the a\"Jalysis, plar •.•..ti·•..'!:J, impleme\",tatio\"l, a\"rQ
control of carefUlly formulated programs designed to bring
about voluntary exchanges of values with target markets for

'the plwpose of ac~hiev:irl!;;)'::'1'"'gal'"tizatic1l'",alobjectives. It
relies heavily on designi~g the orga~ization's offering in
terms of the target markets' needs and desires, and on using.
effective pricing, communication, and distribution to
ir.fot·,I'''',r,.,(;-.'I;ivate,Cily',eI !:.~el'"'vicf~~thf!.~r'lcw'kets."

"Marketing, far from bein~;a management tool of exclusive
interest to b~siness establishments, has great relevance to
the problems ~nd ch~llenges facing the nonprofit
organization. All organizations depend upon exchange
relations to attract resources that they need, to convert
them into useful products and services, and to distribute
them efficiently to target markets. Marketing is a
systematic <:Ipp'r"oachto plar,\"ri\",g<'a\",dachievi\",g desired
exchange relations with other groups. Marketing is concerned
with developing, m~intaining, and/or regulating exchange
relations involving products~ services, organizations,
persons, places, or causes.

"At the ~5awe t:imf.'J~st yl £"~se,f mal'~ketil",gvat"'yfrc,roaggressive
to minimal to balanced marketing. Aggressive marketing
ewphasizes promotion as an element in the ma~keting mix;
minimal marketing emphasizes products; and balanced
marketing blends all' elements into an effective mix that
brings about high transactional efficiency and consumer
sat i.fact 101"'.

"When systematic marketing is introduced i~to an
organization, two'distinct benefits may be achieved. First,
thd organization may increase the satisfaction that it
delivers to the target market as a r~sult of understanding
its needs better and developing better-matched products and
services. Second, the organization may improve the
efficiency of marketing activities through a better
knowledge of ~ow to formulate prices, communications, and
distribution.



"FiYlally, the adrnirJi~;;'tl'"'atoriscC'Y',cet"'Yledwith ethical
questions raised by marketing. Critics may charge that
m~rketing is a waste of money, that it i~· intrusive, and
t~at it is manipulative. It is important for administrators
to be sensitive to these criticisms and avoid ma~keting

.practices or expenditures that ca~lot be defended.' At the
same time, marketing is an efficient way of accomplishing
communication and distribution tasks facing organiz~tion~;
it researches people's ~ttitudes primarily to serve t~em
better; And it usually advances causes that are in the •public interest."

Framewor"'k fCl\~Ur,del""'staYldin~ State e,f tt}e Art
. I1rl tile cc,ur!:.;eI:,fthe review of existirlg literature, I was

giverl 3ha's papen"' "Rural Market irlg _..- the state e,f the Art."

Doma irl Of •__._•. ._.~..D.imel"Sielrl~e,f Tt"'arlsac._t__i_c.I_IIS _

Rural Participants P~oducts Modalities Rules of Outcome
~a r.ktE.:t.tr.!.~l_ _._..__ .._._.._: _ ._ _._ the garo_e. _

Rural tel
Rllt"'al C 11 C 12 C 13 C 14 C 15~.
Rural to
UrbaY, C c~1 C -:",,-::. C 23 C 24 C '25""L..

Urbarl tel
But"'a~. .__ J; ~.t _ __.__.S_ ;;~2,_ _..___ C__=3~3~~ ~C~_=3~lt____ e3~

I then looked for other literature on ruralroarketing and
came to almost the same conclusions as Dr. 3ha:

(1) In terms of participants, ell, e 21, e 31, existing
l,iterature almost ignores the roaJo~ity of.the rural population,
cell C 11 particularly.

(2) In terms of products, existing literature concent~ates
on goods and i~nores basic needs, also ignores services, celIe
12 PF't"'ticuI ar"'1y.

(3) In terms of modalities, existing literature again does
not say much about cell e 13, particularly criteria for
development of ~~l§llng rural market centres.



(4) In terms of rules of the game, eXisting literature does
not say much about cell C 14: who are the existing facilitators
of transactions? What is the nature of the r~lationship between
the transactors and facilitator?

,(5) Irltel"~msclf outcc1flle,the exis'ting liten~ature dc,es YIC.t

say much about cell C 15, particularly the rur~l poor. ~re they
sa~isfied or dissatisfied with the transaction? What is the
impact on subsequent transactions?

Ar. iropot~t~!.l.LJ;:I~..fic i£~r:~£Y-c,"faoolLJ:.~ut~al"_l!l~t~ket ,;i rl~.2i.i~_tin9.
J i t erc~t ul"e~..'ML"j; haj;_t.JJflriLY..let~!Ln<.L-~_fL>.i_~reE.\~<dQ!ttr.L~

In consultation with experts we1 decided to do a micro-level
survey in one village in Tamil Nadu. It was decided that we would
choose a village where people knew us, where we would be accepted,
and people would talk. We would record all the transactions of
all families in that village for a week -- transactions involVing
assets (land and livestock), transactions involving credit,
transact~ons involVing time (services), transactions involVing
labour. We would try to get some understanding of the cells ell,
C 12, t 13, C 14, C 15 -- the participants, products, modalities,
rules of the game and.outcome.in rural-to-rural transactipns.

( ~,)

kY,ew rilE:?
0'

o (2) In this village, Mary Arpudam, a field worker of the
Community Services Guild (an n.g.o. working in Tamil Nadu) lived
with a family, and worked with a women's group in the village. I
and my husband could both live with her in the village and we
could establish working relationships with the women.

(3) It had both Vanniy.r (the land-owning caste of Salem
distt~:i.ct.-ofTCiHlli1 NacJu) and f"oo)di-ooDr;::ivida(the HariJar.s clf Tami I
Nadu) faroilies.

(4) It was located on the Salem-Bangalore highway, and-was
only 21 kilometers from Salem. Therefore it is easily accessible
from Salem and the market is susceptible to urban influences --
fairly typical of Tamil Nadu.

We used a survey schedul~ as a basic tool. We pretested it on
30 fa~iliks and then modified it. We then administered it to all



340 families in PUliampatti 4 field in~estigators of the Community
Services Guild, 2 male, 2 female. We were able to supervise the
administration of the schedules. We encourag~d the investigators to
talk to the respondents and to record on the schedule~ as well as in
separate Y'lc.teboc.k.,all thei'l'~c.bse'r~vati\F'Y"saY'ld\·"'ecc.rdsof
con~ersations. I myself talked to 25 per cent of the respondents and
recorded my observations and conversations.

We had anticipated reluctance on the part of the respondents _
tel talk ab':II.d;CF..n~tail'·1thinqs e. g. sale e.f laY'ld,level clf •.
borrowi~g. We found ~one. That was not the constraint. The
main constraint was that July 1 to 1S; 1983 was the wrong time.
There was a serious drought in Tamil Nadp; there were no
fest iva Is dl.l'r~iY',gthe pe'r~ic.d,'it was y,c.tfthemCly,thfor wedd iYlgS,
it waD not the time for harvests; people Just did not have
pl.lrcht,':'si)'-,g pc.we'r~.

Soon we discovered that out of 340 respondents, 301 responded
that they went to periodic markets in the vicinity of Puliampatti
village (the weekly markets). So we had to modify the strategy and
do a small study of two of t~.· periodic markets in the area,
Omalur on Tuesda~s and Muthunaickenpatti on Fridays. We used the
same methodology -- a survey schedule as th~ basic tool, modified
it after pretesting, administered it to 122 respondents (by me
and th~same 4 investigators) but also recorded obs~rvations and
conversations in notebooks.

jPuliampatti village has 340 families spread Over the main
village and 10 hamlets.

Ni..lmbe'r~of
E§1mili~§:

Name clf
!;~§t~

Classification by
§Q~t~Qf I~mil ~2g~

Pungamarathu Kattu
Valaivu1 24



l\Iumbet"clf
E~mi.!i~§ Classification by

§QY!~QtI2mi.! ~~Q~ Q££~Q~!iQn

Puliampatti main
village

Veluamuthu Kattu
Valaivu

Melakkat"a rllettu
patti

MllrJiarl Kat t u
Valaivu

K\"i shr,arl Kat t u
Valaivu

Rdi Dravida huts
a'rld cC1lc.ny

,-\

Rl'''Uy,th£\thi y•.\t"
cCII orlY '<;

Name clf
g~§!~

Larldowrli Y',g"
cult ivat iorl

Vanniyar, Navithar,
Kuyavar,Valluvan,
Varlr,ar

i:""!3 All Vanrdyar Backward Class
I

58 All VaY',rliyar -de,-

l ...•. RIl VaY',r,i Yen' -dc,-'-,

lc: All ~aY'lrdyat" -do-

20 All Var,rdyar -dcl--

72' Rdi Dl~avida .Scheduled Caste

Lar,dclwrli r,g,
cl\ltivaticlY'I

Agricultural
I abc.urers,
stoY'le cl"ushers

Rrunthathiyar Scheduled Caste Leather work
(.:wt i saY',)

Numbf:?r clf
f.::i:~!:!J11A!f.~I§

Classif~cation by
QQyt~QfIsm!!~~gy

[iackwat"d Class Landowning, cultivation

--dcl- Washing clc.tlles (art isa

-do- Barber (art is

Scheduled Caste Astrolclger (art is

B~c~wat"d G.lass Pc:.tter • I
(art 1s1



It is interesting to note that the artisans (washerfolk, barbers,
ast~ologers, potters) all live in PUliarnpatti ~ain village or in
the Arun~hathiyar colony (leather workers) and service th~
VarlYliyars livir.gir, al·1 the hamlets (K'"\ttllvalaivus).

\
4. The P£;~'p-u ~C1t.j, •.;:~n,•..Q.r2!? E:\!:<d~!..~.r.L..p..Y......£..€\s 't~ i s as f Co 11c'ws :

" Number of PC',P.I,,!J.a"ti01'"'
Name o~ Caste ;;._....__ F ami .li!?s .,m.. __ F_ Tc.tilflol

.'":\ Vcmniyar 243 611 519 1130
(,

r

VaYly.ar 5 121 10 22

Navithar 6 16 13 29
Vall \.IVay., 2 4 18 22

Kuyavar' 1 2 2 4
Adi Dravida 72 188 1.58 346
Arl"lYJthathiyar 11 ~~ J1 ~§

~1~ ~§:z Z§! !§!~
j

5. Religicoy,. All the f'amilies are HiY",dll.
family is Christian~

6. bi!!S!:~£y.1.

- __ ~~b! ...U!.~iorL._ L it:~J:.aL~~
M F Tc,ta 1 M F Tc.tal

Vanniyar 611 519 1130 301 203 504
VaYlYlar 12 10 22 4 1 5
Navithat" H:' 1·" 29 1~ b 18~,

Valluvan '+ 18 22 2 8 10
Kuyavar 2 2 4 2 1 3

,- Adi Dravida 188 158 346 75 29 104

I At"uYlthathi ycn"34 31 65 7 3 10

PerceY",tage'
M F Total



7. Area uYldeT cultivatiol~l. The cH~ea under cultivaticlYI is 413 acres
out o'f which WE)t laYld is 14'3 acres aY,d dl"y lat,'d264 acres. The total
number o'f wells is 70, pumpsets (diesel) 9, pumpsets (ele~tric) 1.

Out, of this 1..13 aCl"es, 10. :~5 acres~o:'f dl"y laYlelis c,wYled by
Adi Dravidas, 1 acre of dry land by Navithars and the rest by·
Vanniyars. Even the 402.36 acres owned by Vanniyars is owned by:
57 'families and the re5t of the 186 families are landless. This
was YIC,tSCI te¥"lyeal"~~3age,. Tey, yea\l"~sago, 106 VaY'Yliyar 'fami1 i•.s
c,wl'".ed1aYld•

B. Arti;l§!Yls' ski1IJ;?.~ Everycwle krlc,wsthat village artisaYlal skills
are getting destroyed/have declined. The 'icro-level study showed
that each sl·d11 haE5 de(".:.'l:iY"I£"~dil'".a differel'"ltway. (a) Qf :ttl.et~Q.
V~Jll..lvemf;iiHILU:...!.~,CI)~leis a f[l~male-hf:?adedhousehclld. She has become a
tailor. The second works in a tamarind unshelling godown. Both
have left the traditional skill of astrology, though they do it
at times. Other Valluvan families have left the village. One
point which is of interest is that the Valluvans are the only
Scheduled Caste which has tradi~ionally lived within the Vanniyar
village and continues to live there. There has been no
institutional arrangement to substitute for this skill. (b) Qf
tb.!iL,l.Llh~!::.mill~J;t'L.D::.f:lt.::. __~m.j. ...Llf~t?., cll'"lly E~everl ky',ewthe trad it iC'YlaI
leather-working skills. Out of. these 2, only one old man knew
tanning. He knew the barks o'f trees etc. All the others are
agriCUltural labourers. The Arunthathiyars are in a very sad
situation now. They are numerically ntit as large as the Adi-
Dl"~avidas al'"ld;:-:\rf.·?thf~l"~efol"~enot havi I'"IgthE;?same bal"~gaiI'"lil~lgp':'Wel"~.
The Arunthathiyars did not even have ration cards. The Adi-
Dravidas had housing buil~ for them by the Government of Tamil
Nadu under the HariJan Housing scheme ten years ago. The
Arunthathiyars do not even have pattas to the land on which their
th~tched huts are built. Yet the Arunthathiyars considered
themselves supel"~iot~tel the Adi Dl"~avidc:\s. "We dc. Y"IC.teat beef,
ttJe Adi Dravida~;; dc'," they !5aid. .

What has happened is that institutional arrangements' have
substituted for the leather workers' skill -- tanning factories,
ate. There is also a big leather periodic market at Omalur on
Saturdays where large amounts of hides are brought and sold.

~.)

A~other thing that has happened is that economic pressures
have forced Vanniyar% to take to leather work. 11 Vanniyar male
respond&nts said that they removed dead carcasses of all animals
except cows (goats, sheeps ate). I actually saw a Vanniyar
family applying salt on a big goat skin. This is something they
would .never have done in the past.



However, the two Arunthathiar families which ~!~ know
leather work retained the traditional Q~nn~!~~~ (landlord)
relatic'Y"lship. They pl"~ovidedall the Q§t:!§ (leathel"~blJckets for
lifting water from the well) and footwear required by the 5
Vanniyar families they were each associated with, in return' for
which ,they received 15 Y~11§m§ (60 measures or 96 kilograms) of
ragi per yeal"~frc.m each fami ly. IYlside the houses of bc.th thes,e
families I s~w a good stock of ragi -- the barter system still
exists. (c) Of the 5 Vannar (washerfc~~fami~ies, 4 males had
fllC'Y"lthlysalal"~ied Jobs -- c.Y",e iY"1a pc.ultry fal"~m,c<y,e as, a clerk,
one in an oil mill and one in Dalmia magnesite factory nearby.·
One Vannar female had a Job as an 'ayah' in the noon-meal feeding
programme. The others continued washing clothes. Of these,
three used donkeys, two had bought them fr,m relatives at Rs.35
and Rs.38 each and one used her uncle's donkey. The Navithar
families were in transition from the traditional arrangement to
an institutional arrangement. Many Vanniyar families paid per
number of clothes while some paid 100 measures (96 kilograms) of
ragi per year. On interesting feature was that 4 Adi Dravida
families paid Navithar families Rs.20 per year as used to be done
long ago. (d) There was only aneKu~avar famil~ (potter) in the
vi 11age. ~hE? Clthel"~fami Iies had all left. I was told that 10
years ago there were 7 Kuyavar families. This Kuyavar family
also w~s in great distress and said they sold only in the
periodic markets and there was very little demand for their
products. the Kuyavar female was an 'ayah' in the hospital and
was paid Ra. 60/- pel"~mOl'"lth. 1rlthis case there has beeY"1)'10
s~bstitute of an ins~itutional arrangement, but the substitute of
other materials e.g. plastic, aluminium. (e) In the Navithar
caste (barber), out of 6 families, 1 male is a Q§n~§! contractor,
1 has ancestral land and "a cycle shop and a barber's saloon, 4
others have saloons. The males also come to the periodic markets
and give haircuts and shaves to persons right there. The females
continue their traditional occupation of helping at child birth,
giving post-natal baths to mother and baby. The haircut/shaves
is institutionalized, but by the~~mQ £§§~§. Even then,
interestingly some Vanniyar families and. 2 Adi Dravidas made the
yearly payment of grain and money respectively. The payment to
the females of grain and handloom saris at childbirth continues
by the Vanniyar families.

9. RlU'~alspEmdin..9..~Is' l""uralspending withiY"1-the village c•.,.~YIC,t? Is
it a romanticism to say that there is a local rural market fo~ rural
cl"~afts?

We tl"~iE!dtCI answer" the."e questic.Y",s. f.rc~!L_Ql.\J::..rni~co·-st•..W_y", a
lot of rural spending ia in the village. It is not a romanticism
to say that there is a local rural market for rural crafts.
Puli~mpatti is on the main road. There is a bus eyery half an
hour to Omalur and to Salem. The bus fare is Rs. 1.70 to Salem.



11
And yet, out of the 340 respondents, 319 reported that they spent
30 per cent to 40 per cent of their spending in the previous
week, iYI t'ural weekly mat'kets in the vicirdty:

I went to Puliampatti with the hyp~thesis that most of the
spen~ing is in Salem. I was surprised. A lot of the spending is
in rural weekly markets.

It is interesting to compare this with Dr. B. Harriss' study:-
•"Data c,y·, purchasil",g patterr.s fClr CCly,sl.impticIY,gC10ds of 80

CUltivating households and 80 landless families shows that,
whereas in households earning more than Rs.l,500 per year,
3~ of all cash purchases were made a~ rural weekly markets
in h6useholds earning Rs.750-1500 per year such purchases
comprised 7~ of the total and in those with under Rs.750
p.a. 15~. This last gl·'OI.lpalso tl""'adesin villages arId with
individual rural itinerant peddlars to the greatest extent.
The terldel"'cyi~::.;,thl:l"'efo",'e,clear."

10. ~i!.P...!.~:'~'i.r.f.!.~r!..t._.....R.~t._tt~.D. !Jut I:" 7 f.:: Adi Dl""'avidafar'li1ies, 15 males cmd
12 females had got employment (on a monthly salary basis) in the
Daln.liarila~jrlf:?sit£'~factc.ry in Puliampatti itself. The males eal""'r,ed
Rs.500 to Rs.600 per month -- they were appointed on a permanent
basis. The females were casual labourers (for stone crushing) but
they also got Rs.400 to Rs. 500 per month. These families were
somewhat better off. 74 Adi Dravida males and 59 Adi Dravida females
Were still agricultural labourers. They got wage employment 82 days
in the year, whereas previously they had got wage employment 105 days
in the year (Source: Office of thePanchayat Commissioner,
Puliampatti). What was happening was that the Vanniyar land-owners
preferred to hire the Vanniyar landless for wage e~ployment, and the
Vanniyar landless were happy to do this. 2 Adi Dravida females were
employed as helpers in the noon-meal scheme getting Rs.50 a month; 2
Adi Dravida females had petty shops and 1 Adi Dravida'female was a
mango-seller. 5 Rdi Dravida males had monthly salaried Jobs outside,
not in Dalmia magnesite factory, but as.a mechanic, a welder, a peon,
a Health Inspector and in a sugar mill. These famili~s were also
somewhat better off.

With regard to credit, none of the 72 Adi-Dravida families
had got a bank loan. 5 had ~ebts of Rs.2,000 each, B had debts
of Rs. 1,12100each, 1 had a debt of Rs. 725, 1 had a debt of Rs.
600, 3 had a debt of Rs. 51210,1 had a debt of Rs. 41210,1 had a
debt clf Rs. 3ell2l, 1 had i:\ debt of Rs. 21210. Out c,f these 23, all
were from Yanniyars; only 3 were the 'Kandu' system which has a
lesser rate of interest. The others were all at rates of Rs. 10
interest ·per Rs. 10121per month.



We looked at available literature ~n weekly markets (periodic
marke'ts). There are three theses at the Geography DepartmeY",tc.f
Madras by V. Geetha, S. NagaraJan and L. Tirunavukkarasu.
Unfortunately non~ of these give sex breakdowns of
vendors/customers, nor caste breakdowns, nor change over a
period, say over a five-year period. Then there is the very
interest~ng work of Dr. Hans George Bohle, Department of
Geography, Gottingen University, West Germany who has
sUbstaY",tially Wt"'ittelrlup a hug~study clf ~ric.dic markets iY"1
Tamil Nadu including Salem District. There is also the study of
Dr. B. Harriss of periodic markets in North Arcat.1

A per iad i c fIlal·~ketir:; a pl ace where farmers, veY",dclrsaY"ld
consumersjgather in order to .ell or buy merchandise. Usually
these markets are held once a week or twice a week. When such a
market is developed into a place where transactions take place
daily, it becomes a regular public market and hence ceases to be
a periodic market. Periodic rural markets are commonly known as
shaY"ldiBS ( Go ~ Gtr') ~) in Tam i I Ni::~dui;\r,db.~§1';.2 i rlBihare
Through these rural periodic markets, farmers sell their surplus
production (after keeping what is reqUired for their family) and
in turn buy their daily necessities. Thus a rural periodic market
is still in effect, partly, a process of barter. For many
farmers, whc. have V€~l~yl:i:witedql.larltitiestCI sell, arId who
cultivate commodities for which ~here are no nearby institutional
marketing outlets, a rural periodic market is one of the most
r~m~r~!~!@and important first-hand !Q~ £Q§1';.marketing outlet for
lc.cal prc,ducts.2

11'"1thef::;epel""'ic.dicmat~kets, sc.me fat~·met~s(male c.rI female)
sell their excess supplies direct to the consumers, thus bypassing
all middlemen. Some others, in addition to their own
commodities, would buy from his/her neighboring farmers, in order
to sell at the periodic markets. In both these cases, the
quantities involved are small. However, the larger farmers, ~nd

1 B. Harriss (Centre of South Asian StUdies, Cambridge, U.K.),
Social Specificity in rural weekly markets - the case of
northern Tamil Nadu, India

2 Periodic Rural Markets in the Kurunegal~ District of Sri
LaY"lka,,Occasic'Y"lalPubl icat ic.n 18, Agrari an Research aY"ld
Training Institute, Colombo, Sri Lanka, by SMP Senanayake.



collectors at village level rarely sell'their products directly
to the consumers at the periodic markets. They bring their
produce to the periodic market and sell them ~o buyers for re-
selling at the same periodic market or at the nearby town. such
as Taram~ngalam. There are some other ~uyers (usually
whol.salers) who buy produce and take it to other rural markets,
but usually to the urban market centre at Salem (Sevvaipettai) in
order to sellon retail or on wholesale basis. In this way there:
is a cross flow of commodities among rural markets and also with
other areas. •

Our survey was of two weekly, periodic markets near
Puliampatti village, Omalur (Tuesdays) an~ Muthunaickenpatti
(Fridays). We interviewed and'administer~d the schedule to 122
vendor respondents (82'female and 40 male) but also asked some
questions of all the 504 vendors at Omalur weekly market. Out of
the 122 vendor respondents, 60 were interviewed at Omalur market
and 62 at Muthunaicken~atti ma~ket.

Of the 122 respondents (82 female, 40 male), 120'went to
weekly markets as vendors on six days in the week. The weekly
markets in and around Puliampatti reachable by walk or bus were
as follows: Monday; Karuppur; Tuesday, Omalur; Wednesday,
Mecheri; Thursday, Taramangalam, Suraimangalam; Friday,
Pagalpatti, Muthunaickenpatti; Saturday, Kollapatti,
Kallankurichi, Omalur (leather hides only); Sunday,
Vellalampatti, Reddiyur, Pappanpatti, Kottipuram. Thus the
weekly markets were pro~iding a source of continuous employment
to women and the landless.

Of the 122 respondents, 116 were landless. The 6 who had
some land, were selli~g items r~quiring more capital such as
stainless steel vessels, saris and dh6tis. Not only thi., but on
quick questioning of the 504 vendors in Omalur weekly market, 491
wet"e 1ay,d 1et:;;s.

."Then, sigl"dficantly, fllc.retradet"s are larldless at the
periodic markets than in urban commerce. 54~ of weekly
market traders have no land and 40~ of such traders also do
agricultural labouring Jobs whehever possible.

"It is now evident that these markets give livelihood
opportuYdties to a small Ylumber e,fthe large "reserve army"
c.f·the socie.·\lly,sexually aY'ldeCQl"lc.micallydisadv.:\)..,taged")



Out of the 122 respondents, 112 were Van~iyars, 6 were from
forward castes such as Boyar, Naicker, Vellalar, Chettiyar. The 4
others were 1 Kuyavar female selling m~d pots, 2 were Paraiyans
(a Scheduled Caste) sellilrlgbar"bcu:")mats, et~Yld1 was ay, Adi Dravida
male selling beef. Again out of a quick questioning of the 504
vendors in Omalur weekly market, 488 were Vanniyars. TheRdi-
Dravida male selling beef sold it only to Adi Dravidas, and after -
6:30 p.m. at the weekly market or at the Adi Dravida colony ••
Vanniyars bought bamboo products from the Parayan~, but sprinkled
turmeric water on them before taking them home. (It is
interesting to compare this with B. Harris -

I
"Tradel"~sir,NOl"~thArcc,t distri~t's weekly markets are very
significantly of lower caste than a cross section of urban
traders in Arni m~rket town. Cultural practice accounts for
this. The disposal of cattle is traditionally handled
by hariJans': cattle are traded at periodic markets:
therefore 'hariJan' traders are relatively concentrated
there. But alse. it is evidE'lr.th~(')mthe survey cd: the
economy of Arni that low caste people find it very difficult
to obtain urban employm~nt and do not enter urban commerce
except on a petty scale in commodities such as fruit which are
"Jacl-(~?tf.~d"c."\r,dwhc,se ilr.teriot~coy,tents .are, therefc.re,
Ul'",pO11utF~\d by cont act. II)

This was not the case at Dmallw. 8elliy,g c,f pig's meat,
mutton, which used to be done by Adi Dravidas are now being done
by Var,r.iy;..n~males --- thet~e wet~e B VaYlr,iyarmales at the weekly
market at Omalur sellin~ pig's meat and mutton. They roasted the
whole pig right there. Even at the cattle section of the market,
the vendors were mostly Vanniyars. A few were Adi-Dravida (those
who wanted to dispose off their cattle), but the facilitators
were all Vanniyar.

1 B. Hart~is;;s
~ "Significantly more traders are female at the weekly markets

(25~) than in town (1%). Women traders at weekly markets
are the most indigent category, forced to trade because of
the death, illness or disappearance of earning male family
members. Though not as extreme as in North India, there is,
nonetheless, considerable social sanction against women in
tt~ade.II

Note: At Omalur, Muthunaickenpatti, and PUliampatti, there was
rle.f~videY,ceof artY Bc.eial saYJctie.y,agaiY,st womey, 1YItrade.



~ Increasing landlessness among the'Vanniyars seemed to have
increaRed the numbers of Vanniyar vendors at the weekly markets,
including the number of Vanniyar females, 1 an~ this trend seemed
to be edging out ~he lower castes. On this issue, vendors
repeatedly said "Who will buy fl"~clmthe Adi-Dravidas?"

\

Even at the specialized weekly market for leather, ~t
Omalur, on Saturdays, the Arunthatiyar vendors were 6nly 5 in
number. The other 49 vendors were Vanniyars and 3 Adi-Dravidas •

•

I
Out of the 122 respondents, 83 had been coming to the weekly'

market for 20 years or more and had inherited it from the mother-
in-law irlthe case e,f females arId father iY"1the case of males.
The other 39 had started it during the past 5 years.

Regarding credit, out of the 122 respondents, 95 borrowed
from Vanniyar males or females who practised what was called
the,'kaY",du'( a; ~~ ). Th is mec\Y"ltthc"':\tif Rs. 100 was
borrowed, it had to be returned in 8 weeks at Rs. 12.50 per week,
including both capital and interest. The 'kandu' moneylenders
also went to all the 14 weekly markets mentioned above, so that
they were able to collect on the spot. In Puliampatti village
there were 5 female Vanniyar 'kandu' moneylenders -- Chellammal,
Marakkal, Pappa, Chinniaponnu, Pappa and 1 male Vanniyar 'kandu'
moneylender - Krishnan. "Thus the 'kandu' moneylending business
was also virtually controlled by the Vanniyarmoneylenders. Out
of the 122 respondents, 50 had less than Rs. 10~ capital.

The weekly markets are increasingly being used by outsiders
to push their products. The major outside products ,identified
were school text books ,(this is beneficial for the consumers);
wire bags (these are made out of plastic wire ~hich is knotted
in a particular way to become a sturdy bag, which, I noticed was
cal"~riedby bc,th male~5 iilY"ldfemales of all castes. It was Y",c,tso
five years ago. It has become very popular now -- it is sturdy,
can be washed, is light and easy to carry and long-Ia~ting.
Other outside products were ready-made children's garments; bra,'
petticoats. These can be easily made in the Village.



Regarding difficulties, women vendors r~ported the
fClllow:1ng:

(1) ~§~t: There were no shade~ provided by the panchayat
of~ice which was in charge" of the periodic market. Many brought
umbrellas and other temporary shelters (80 out of 82 women
respoYldeYlts)•

•(2) Qi§i~n£~:they walk several miles and then walk back
several mi les i1".the eVt"i!1"dnD.If the gc'cldsare YIC.tsold, they
have tCI carry them back iYIthe evel"liYlg,clr ey,gage in "distress"
saleS'i(70 out of 82 we,men t~~spc'l"ldeYlts).1

(3) b~£~ Qf £~§~lt: they were not getting as much credit
as they needed; they had no knowledge of banks (75 out of 82
women respondents).

(4) b~£k Qf £h!!~ £~~~ f~£ilitig~:they had t~ leave very
small children at home (40 oU~ of 82 women respondents).

Another interesting aspect is that Vanniyar women had
started gc.i)"lgto thE? hills !Y"I£~arbye. g. Ki::o\lrayar.hills~ etc. tCI
get 'free' pt~ocll\c"tssuch as Kat~uveppalai (6;)@~ cuu ~~), a
jpicy leaf. 8 Vanniyar women who brought these and sold them at
the weekly markets, got very good profits. However, they had to
spend 2 days going to the hills"and child care and family care
was a problem. But earlier the leaves had come from Salem.

When asked about the possibility of products being made in
the village, by village artisans, 62 Vanniyar women answered in
the affirmative; th.y even thought this was a way of expanding
their business. They quoted the example of wire bags, bra,
petticoats, children's d~esses, which.could be made in their own
village. Bakery products and sweets could also be made in the
vill~ge, they said. They also said that handloom weaving and
leather footwear making could be revived in the village. Of the
37 V~nniyar males, no one was interested. The Val"Miyar men were
more confrontational towards the Arunthathiyars than the Vanniyar
females. " ,"

There were services in the weekly markets as well. There
were three or four Vanniya0 women water pourers (they were
widows~ destitutes ~- who else would want this Job? they said),
who k@pt qn going around the market with a pot of water,
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-Exclusively Mate Vanniyar -~. .'-F ar.;,~~·:.. '. las8~.or Scheduled Castel! ."
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___________ ._n_d_F_oo~Grains:"Groeerhis1Rrovlsions-':nd Food Grains::" "'~

Salt. red chilli"., betel nuts, rice,
onions . '

general groceries
(Cheltiar)

.. ,

vegetables. Karuveppnlai (the spicy
leaf ( 'he t1, ,~.:. 84.,,) greens.'
flowers. betel leaves, grass bundles*
for cattle. green chillies. roasted corn,
boiled tapioca. dried fish

water-melon, mangoes. coconuts,
puffed rice. roasted Bengalgram,
lemons, garlic

mutton. pig's meat, sweets.
tea shop, sodas/ cold drinks

pig'. meal (Boyar),
betel lea~es (Sozhia
Vellalar)

Kumkum,(thc red powder applied on the
forehead by wOtn!,!!l).turmeric (lhe
yellow powder applied on the thread
around the neck and on the body by
women)--'

Stainless steel vessels, brass
vessels.

~aalted lime for whit~~ashing--
houses' .

"
ribbons, bangles, beads.

'ropes. bells etc. for cattle
aluminium rolls

, Services:
Pouring w:\ter

saris, dhotis (h:mdloom) ready-
.made garments (bras. petticoats,
children's clothes) .

Others (miscellaneous):
medicinal roots, cots. iron
products, torches. rubber/plastic
footwear. cheap jewellery. human hair,
wigs

Service,S:
Lock repair. coating of lead
on brass vessels, barbers

Services:
lock repair (Chettiar) .

Llvestock: '---nrr-_. Livestock
cattle • .it

goats·*

Livestock:chickens

'ff('Somc ",~rcAdi-pravlda females.
uA few were Adl.-Dravida mates_
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sprinkling it on the perishables, and giving drinking water to
customers. The vendors paid them 5 to 25 paise each. The Navithar
males had small barber shops on one side where men had shaves and
hail'~cuts. COc:\tingc:.fl€~ad inside bt~ass vessf~~ls (I\S:,~,,~) aYld
repairing locks were some of the other services done by Vanniyar
males.

All thE.'l'~e~5ponclentssaid that "Now because e,f the dt~c,ught,
no one has money in their hands. II In spite of that, the markets
were velo~yCto'c,wded. People were cC'YltiYluingto buy necessitie!s.
It was only the liY~§~Q£~ market which suffered -- people were
not buying ~§§~i§ such as land, livestock during this period.
The t~espc'Ylcientsalso saie! "The agt~icultur,al labclurers, Scheduled
Castes cc,rl,ein the eveni ng, aftet~ they h~ve gClt thei r wages."
There was a discrepancy here which I could not figure out, since
during that period, there was almost no demand for agricultural
labourers because of drought. Perha~s they did other work such
as stone-crushing.

The weekly market is a very exciting institution. It is an
institution which exists in many parts of India, including remote
areas. For example, Vanvasi Seva Kendra, an n.g.o. working in
Rohtas district of Bihar reports on periodic markets in Nauhatta
block as follows: Nauhatta, Saturday; Chutia and Chunhatta,
Sunday; Paruka, Tuesday; Jadunathp~ft, Thursday.

Comparative studies of periodic markets in different parts
of the country might be useful.

1. There is a lack of proper information on rural marketing and
there is a need for sponsoring many studies. Several activist
organizations allover the country are engaged in employment-
generation projects for the rural poor, particularly for women,
Schedul ed Cast t~S, tt~iba 1!:5,at~ti~:;a·("ls.° there is a gt~eat Yleed fClr
one umbrella organization interested in rural marketing to
encourage project feedback from all the activist organizations.

2. In spite of a wealth of information on artisans, there is
lack of literature on types of interventions which have
effectively assisted artisans. There is need for one umbrella
organization interested in rural marketing for the artisanal
sector and women producer groups, to sponsor studies on successful
interventions, and the range of interventions possible (see
AppeYldi)( 1).



The develc.pmeY"lt .:.:of_efJect.ive\"'uor~almat"'ket:inqcelr,tn"r.
using the exir::;t;iY"lgt~I.H~alwee~dy hii'I<'.d;!:; ·al'leIdevelClpiYlg ro'::°lc:r·'J.!-:.
rural marketing centres which will draw on the strengths of
rural weekly haats cay, be do·•..'e after Wl? hi"lvr,:,·'rflClI··'f.?studies.
of the strategies we perceive now are:

of '
the·
But ml.")roe

~ capturing markets: by explo'~ing ~Misting rural weekly haats
and consumer demands in the villages

- ./ex parldi1'19 m.:~r~(ets: by mClbi I i z i 1'19' C.C:'YISllmelo~t ast e tht~C:lugh
exhibitic'Y"I~-:>,etc. at the I"ut"'alweekly h.::Iats,e. g. "are c.ur

·leather chappals l"lc,tbetter thar, plastic:' c:happals?" •

creating markets: by producing new lines of products and
stimulating a demand ~hrOU9h exhibJtions, etc.

assisting vendors at rural weekly haats by a mobile
bank team for cheap credit

reserving markets: by lobbying for protective legislati~n
(e.g. against capital-in~ensive investments and for quotas
fot"'gc.vet~nment pt"'c,cLlremJ\tY',"t;ft'c.mwc:crtleY'1prc,da.lcers).

assisting artisans in off-season, haVing a wareh6use where
8~ per c~nt can be advanced against stock of~ say leather goods,
rakhis, handlooro saris, which can be sold only after the harvest,
during the wedding season, during festivals such as Rakhi,
Ramlila CDussehra). Rnother way of assisting artisans,is by
enabling rural marketing centers to sell certain articles e.g.
leather footwear, on instalment basis.

3. My final conclusiOn is that we need to do more work in at
least four major areas: more studies, more on-the-ground
eHperimentation by activists, more cOhceptualisation by
academicians, more public policy advocacy. The reason we say is
thisJ

When] went to Puliampatti village we expected to find that
most of the respondents were buying products 8t Salem. We found
iY'lsteii\dthat the weekly fI'Iar~<etswEn"'.eflou\"ishiY'l~n very few
families bC1ught products ""t Sialem. We expect£'.?dtel fir,d that wml1er,
had been edged out of rural marketing; we found instead that more
and more women were engaged in rural marketing. And yet, they
had tremendoLls problems and virtually no support services.

We did not expect to find the leather-workers-the
Arunthathiyars in such a situation. And we thought of all the
possible interventions --effective rural marketing centres,
eHperimental production, consumer education at the weekly
markets, awareness of rights, village-level lobbying •••
Therefore, the need for more on-the-ground experimentation by



What are the effects of national policies on the rural poor
and on poor women producers' groups? What a~e the effects of
large-scale development programs on the rural poor and on rural
poor women? We need to find out with specificity.

\
How are these to be conveyed to larger audience~? And how

are Ylatio\'"lalpc,liciestc, be fClrmed? By cOYlceptualizatic,'I'"I,bya,r.
inter~disciplinary team of academicians. As we move to four pi"lot
proJects for interventions in rural marketing, we should clearly -
know the framework withiYI which we are pt~c,posiYlgtel ci:n~t~yc::Jut
these interventions (e.g. Jha's framework).

Though a micro-survey, pur survey flearly points out the
complexities of the weekly markets. There is an opportunity for
~~nnl~~~~Qm~nto set up stalls of their produce and capture a •
share of the weekly markets. But there is no chance whatsoever
of the Adi-Dravida women doing this. Maybe even the ~~nn!~~~
women need 'facilitators' from among the ~~nn!~~~men; maybe they
need to get th~ir support. Perhaps the ~~nn!~~~women need bank
credit. HCIW is this ·to be dc~Y)e? Thrpugh mobile baYlk CCluYltey's?
What will be the respon~e of the ~~nnl~~~§,men and wo~en, who
are now prOViding the cr~dit through the 'kandu'? What are the
modalities? Why is the 'outcome' of the weekly markets so
sati~fying to both parties? Because of variety, of freshness,
of an 'excitement', of an opportunity to meet?

There should therefore be an attempt to conceptualise a
framework for our work in rural marketing, similar to Jha's work,
so that we know who the 'eXisting facilitators are - who are they
- of what caste, of what gender? We may be able to predic~ the
'outcome', if we know what the 'modalities' are, what the rules
of the game are; maybe we will find it hard to predict the
outcome, and we may discover it only through our pilot action
proJe~ts. But we should make a serious attempt.

Public policies also need policy advocacy -- in which
process, all should be involved -- tHe rural P?or women
themselves through pressure groups, actiVists, and, academicians
of all disciplines.

•
We should conduct more specifi~ surveys in at least four

rural ,reas in India - what is the ~alue and volume of trade in
the rural weekly markets? What per~entage of this comes from
outside the villages? What percent~ge of this comes from
metropolitan cities? Which products can be made in the village
itself by the women's groups? We should also conduct sur~eys of
product gaps - ask the customers - what else would you !i~~ to be
sold in these weekly markets?



And then, we should h~ve pilot proJects with strong consumer
educatidn cells. The pilot proJects will pave the w~y for policy
support. Ir, add it ic.r,, pi lot prc'Jects;wi 11 show the re'Lltetel
bui~d up a strong, steady market for ~omen art~sans and
producers, which will remain within their control and empower
them.



1. Rural Industries for Empl~yment Ge~lration: Report ofrthe
BRAC Study tour of Rural industries iY, India, October. 30-
November 25, 1979.

St~at~gies. to increase the economic productivity of rural.
women -- experience from India and Bangladesh, Marty Chen,
October 1983.

3. Rural Marketing -- The St~te-of-the-Arlt, Dr. Jha.

4. Workiy,g with ArtisaY,s Pc.ssible IY',terveY',tic.Y"saYld SolutioY,s,
Mart y CheYI.

5. Expa~sion of Domestic Markets for Handicrafts in Bangladesh,
Marty CheYI.

6. Rural Industrialization in Karnataka Perspective and·
.Suggested Strategy, L.C~ Jain~ Bangalore, 28 April, 1983.

7, 8 and 9.
Madras.

10. Socia\ Specificity in Rural Weekly Markets -- the Case of
Northern Tamil Nadu, India, B. Harriss (Centre of South
Asian Studies, Cambl':idge,U.K.)

1. A Quiet Revolution; Women in Transition in Rural Bangladesh,
Marty Chen, October 1983, Schenkman Publishi~g Company Inc.,
U. S. A.

2. Marketing for Nonprofit Organizations, Philip Kotter,
Prey,tice-Ha 11, I1'",dia, 1978.

1. Growth, Inequalities and Poverty in Tamil Nadu, S. GUhan,
Madras Institute of Development Studies, June 19~3, Popular
Seri es No.4.
!

Rural ArtisaY,s i1'"'Tamil Nadu, E. S. Sriylivasay,aYld G.N.
Deenadayalan, MIDS, Working Paper No. 20.



How to Study 'Agricultural Marketing nd How Not to Study It,
Barbara Harriss,MIDS, Working Paper No.7.

4. Mechanisation and Labour Utilization, The Case of.Traditional
Workers in the Leather Industry of Tamil Nadu, P. Usha, MIDS,
~orking Paper No. 32. \

5•. Pericldic Rlll'~alMarkets iY'1the Kl't~l\rlegalaDistrict of St~i
La~ka, Occasional Publicatiori 18, Agrarian Research and'
Training Institute, Colombo,Sri Lanka, SMP Serianayake.



Desig~,Technology and ProJect Development
Preservation/Documentation

. ~iversification
~urveys: Markets/Skills

Raw Materials
Mal'~kets
Credit
Transpol'~tatior.
Sto'rage
Bul k Buy i rig

Financing
Capital: Credit/Subsidy/Grant
Paymer,t System: e. g. Cash-n-del ivery

Organizing
Prod UCer Grc.ups
Craft Guilds
Ocdupation-wise Unions
Support Grc.ups
Pressure Groups, Awareness of Rights

Market ir,g
Packaging/Labelling
Quality Control/Standardization
Consumer Education Programme
Markets: BYr.~!/urban/Exp~rt
Developing the Rural Markets
Developing Alternative Markets

Trairdr.g
Occupational Skills: New/Upgraded
Management Skills

Production Management
Supet~visior.
Cost -Accc.ur,ti rig
Stc,ck Corltrctl
Production Systems,

ReqLdred for
All Art isar.
Deve 1opmerlt

)
)

) Required for'
) all Art isar.
) Development
)
)

)

)
)

)

) 'Required When
) Developing New
) Skills/ or When
) Organizing Pro-
) ducer CooperativE
)

)



Macro Economic Analysis
Min"'ketTl'"'eY,ds
Artisan Groups: Socio-economic
Production Trends
Census of Rural Artisans
Seasonal Nature of Demand

Required for
AY,alyziy,gand
ProMoting Artisan
Secte.rPUblic Policy Advocacy

Price Policy
Sector Reservation
t:;)uotaSystem
Fi Y",aYlciy",g

test pt"'c.ductie,Y,:BRAC fC'Lmd'that for most schemes (other
than those based on eXisting skills, tec~nologies, and
markets) a period of trial-and~error was necessary to work
out the problems of production. BRAC decided to subsidize
this experimental phase of production (a period which can
last anywhere from one month to six months or a year
depending on the scheme).

test mClt'kf:?ting:"DU1"iYlgthe expel"'imSl"talperiod aY"ld·befe.re
expanding into largeLscale production, BRAC staff test the
markets with samples produced. BRAC found that prior to
~est production, without a product to show, only preliminary
~~rk.t Burvuyawer0 pO$~ible.

BRAe found that comprehensive market survey (before new
produ6ts and skills have been developed or old prbducts and
skills revived) tended to discourage investments. BRAC considers
bomprehensive market surveys necessary after test production and
before production is expanded to a large-Bc_le. BRAC conducts
three types of market surveys:

pr,eliminary, j'I"lfol'"'malSL\rveys: pY'icot"'tel test pre.ductioYItel
determine the fit b~twe~n existing and/or potential markets
a~d existing and/or potential skills

comprehensive, formal survey: pricor to production on a
large-scale with samples from test production

on-going surveys: during expanded production as products and
ski 11s at"'edlvel'"'si fled.:
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1. Initi~l research. Seiection and collection of material.

~4.Selection of fabricators such as printers, embroidery,
tailoring units etc. Selection of existing centers for
·specific products or components of products.

5. Will assist a committee in prjcing the various products.

6 •. Checkin[';in Delhi the products for Design and Quality
.before they are introduced for sale.

I see my role as being intensly in product design etc. in the
first six months and I assume that all organisational help will
be available from the very beginning of the assignment.

A space will be required for stockin~ merchandise that comes
in from production. Someone will have to keep a record of the
movement of this materials to printers. tailors. etc.

(BHARATI SllARlViA)
2nd May ] 986.
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The Mahila Khadi Shop should have products which are well designe~
and executed. The quality at all costs has to be maintatned since

,it is the quality and design which will procure a higher profit anc
will establish a reputatioD for the Mahila Khadi Shop. At no poin"
should any product which does not cGnform to the standard be sold
just because it is made by women •
• .:A "\, " /'it-
The main products being made by the women is silk. The shopshoul<
concentrate on silk products.
The shops estimates and other calculations are based on the assumv
that the Shop will have a -sale of Rupees 12 Lacs per year. To havi
a sale of 12 Laesa rotating stock of Rs.3 lacs will·have to be ke~
in stocks. .

-/1
/'

A space of 500 sq. ft. to 600 sq. ft. will be required in a good
commerci~ll ~lrp8. A SJl;:-IC(-~ nf~<1.rtr~e State Emporiums on Baba Kharak
Singh Marg will he ideal.
It is recornmpnded that the shop should stock
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H~).500/-

Rs.600/set

Rs.80/mt•

[<s.36,000/-

Rs.45,000/-

Rs.30,000/-

'Rs.lJ-5,000/-

Rs.15,000/-

Rs.60,ooo/-

:;,(' ? r.;O/::'et
J \ •. ~ • (. J ~) ,.

~Qu8ntity

125 Pcs.

72 Pcs.

'5 Sets

3? 5 Nits.

180 Sets

1000 IVlts.

The staff renuired for the shop Vlill be 2 helpers and 2 sales
a ssi stance. Onf~ of thE" s8.1os person wi 11 be incharge of the shop.
One of the helpers should be able to help with sales if required.
The salary for helpers will be between Rs.450 to Rs.600 and fo~ th
Sales Women between Rs.800 to Rs.1200. The overheads including
rent, c)"l"lriri(>~, interests (~tc. should not exceed l5~,j if possible.
A m~:]rkup 0;' 40;(; sh,Ju'lc1 give ::'1 profi t of 20% to 25%.

An addi t ion:}l "1,m oun t of Rs. gO, 000/- wi 11 be re(]uired for a fairly
simp]p intr::r'ior. Further :in c,~se the 8rea is to be air-conditione
another ~)lHnof ~Jpproxirnately R~~.30,000/- will h8.ve to be made
avai18ble. A seprtn'lte budget provision will have to be made for

. pUblicity ~nd s81es promotion.



Report on a Time Allocation Study
\.
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that resource base of households as well astheir
re l.lgion/culture, size of family, number of infants
all affect female labour participation, more than male.
The degree, the ranking of one over the other, would
perhaps vary with region, land ownership patterns -
as well"as the perception of opportunity. In other words,
the supply side factors playa more important role in
female labour supply than in male labour supply. The

demand side, market pull, wage rates, w/age differentials,
type of work also play their vital role, the two are also

, '

interdependent, but to ? lesser extent th:ln af!l0ngst males.
- '

that more than women" children and their work is under
reported. Yet childreninciuding those between 5 and 9 are
strongly influenced by all the parameters described above
i.e. culture, asset base, seasons, distributiarrpa •••tf""e"iYiillr~ioa--""""'.'[
and employment opportunities., In,factchildren .are even

, ,'more vuln'erable to these influences, as' they'a're con'stantly
being rearranged according to the puils' and pushes on the
adults.'" '" , ',,, ,',_

. '. ~
For example, responding to the strong cultural phenomena
inWes t Bengal inhibiting women, including young girls
from taking "male fype II work, male childre.n become very
active. In our data this is even reflected in higher atten-
dencefigures for femal~s than males in scho~ls.. . . . ,. . . " - .. ..~' .' .

In Rajasthan the participation' rate and the intensity of
~ork per day of female children is almost as much as

, fe~ale adults., Not qU:antifying this large, l.abo~r force
, would certainly cast doubLon analysis of. trend.s and
, shifts in labour utilisation' - apart from thes'tra1ght for-
ward social issue of noticing the phenomen'a in order to
do the right thing by it. As an aside, it can be;mentioned
th.at our review of iiteratur~ on child workers Tn'Indfa and

"::reglon' * " including the info~ation drawn fr~m this
investigation ~ leads' us to believe th~tunless adults are

. .".. " .. ' .. ;,..

provided higher wages amongst the w,orking class, children
will be put to work. They are the most ada,ptive, cheapest
~ t exploited, pOtent'ial, labou'rforce. ',', j

Jain D.j Chand:M. Rural Children:at \Votk,. Preliminary Results
of a Pilot Study. The Indian Journal of Social "'Iork, Oct,. 1979
Vol 2 , No.2, Tata Institute of Social Sciences.



As we have said in Section I, while the main purpose of the study
was to collect time allocation data,· the census of all holiseholds,
using a standard employment/un-employmetit Block questionnaire
(Appendix 1- Mpthodology) yielded some insight which helped
in the interpretation of the time _allocatio~ data. Hence some
tables and comments pertaining to that survey are given below.
(Aprofile of the districts, the villages, their population as de-
rived from our field survey and the census is given in Appendix II).

I
_Table "2.1) gives participation rates for West Bengal and Rajasthan,
the sample districts and villages from the decennial census as

~) well as the village survey (IS8 1976), and the rate derived from
.- the time disposition study.

Table 2.1 Percentage of gainfully employed males/females to
total males/females

1961
1\11 F

1971
1\11 F

ISS Census
1976

1\11 F

Time Dispo-
sition study
1\11 F

Rajasthan 58 36 52 10
Bharatpur 58 23 51 4
Etrampura 69 69 53 0 55)

*
47) *Mehtoli 60 30 53 0 54)54 40}46 70* 71*

Chentoli 59 60 51 4 53) 50)

West Bengal 54 9 49 5
Birbhum 52 9 49 5
Selarpur 60 .7 59 15 53} * 12)
Thebgeon 60 1 41 2 58}54 4}7* 69 * 29
Kutia 53 0 56 2 51} 3)

* Figures represent the average participation rates for the three
villages.

All calculations are the percentage of gainfully employed males/
females to total males/females in the population.



It will also be noticed .from Table (2.1 that khere is a very large
"( difference between the'FPRs of the-'two States ~'! An attempt will

be made to explore this'>;;; only because it w;s one of the objec-
tives of the ICSSR study but also because this exploration provides

.some .insights in identifying reasons for under-enumeration. •

2.3, !nTabie2.,.2 comparison with a few more States is made,' the
'"additional '4 states being chosen on the assurryption that· Madhya

'./"Pradesh and Bihar ar,e'closer' in agro-Climatic typology to Rajas-
\'0 thari;andAndhraPradeshand Oriss~ toVvest BengcH.,We find

that there is an "Eastern RegionAl phenomena • Orissa, Bihar and
" West 'Bengal have lower FPR relative toRajasthan and Madhya

Pradesh.

Table 2.2 Percentage of rural' females 'working ac'cording to
current day status to total female of age 5 :years
and above for all-India and certain States .. "

All India
West Bengal
Orissa
Bihar
Rajasthan
Madhya Pradesh
Andhra Pradesh

23
·9
17
14
36
33
34

Study Report Based on NSS 32nd Round (1977-78)
Survey Results on Employment and Unemployment
made by FAO Part I I Page 66, Table 20, Reference 1.

Figures rqundedto the nearest decimal •.

2.4 It can be observed that the participation Tates derived from our
.. , qensus were not always higher than those derived from the 61

census in spite of the fact that female investigators canvassed
the schedule. However I the participation rates derived from the
time disposition studies data were higher, the difference being
particularly marked for the ferria'les in the West Bengal villages.

?.4'5 C;~'can this behaviour be related to crop? Table 2. 3gi ves 'FPR
figures for rice intensive districts in the same S'States (1961).



Figures for Bihar and Orissa are near 15'percent whereas West
Bengal 9 percent, Andhra 34 percent, Madhya Pradesh 33 per-
cent. This relative closeness of West Bengal to Orissa and Bihar
even though West Bengal still has an extremely low FPR I leads
t:t> the view that whatever the crop the FPR in that region is low.

Table 2.3 Participation Rates in Rice Intensive Districts-1961--------------~-----------~------------------

West Bengal 55 9
Bardwan 54 9

Orissa 61 27,hi
Sambalpur 65 40/' "oj Bihar 56 27
Shahbad 53 20

Madhya Pradesh 60 44
Raipur 62 53

Andhra Pradesh 62 41
W. Godavari 63 3~

Source: Census 1961 figures rounded to the nearest decimal.

r
2.6 / From the 32nd Round special tabulations some clues emerge.\....

Table 2.4 shows West Bengal females are much less visible in
manual work in agriculture I but very visible in non-agriculture

~J-.compared to Bihar or Orissa females (see Col. 7 and 12).\/

2.7 On the other hand they are like their Bihar/Orissa sisters in pre-
ferring work at home relative to Madhya Pradesh or Rajasthan
women (Table 2.5).



Table 2.5 Percentage of Rural Females Normally Engaged in
domestic Duties Available for work, if work is~
provided at their residences for all India 'and
Certain States.

All India
West Bengal
Orissa
Bihar
Rajasthan
Madhya Pradesh
Andhra Pradesh

2.8 Does this pattern of low appearance in the identifiable or tradi-
. tiorially defined labour force change across classes? In our
. village-survey data Table 2. 6 (a)(b) it will be noticed that while
limd does not affect male participation very much in Rajasthan,
it is a significant fact0.r: for females in Rajasthan and males in
West Bangal (In fact throughout the study this strange similarity

. characteristics between female labour in Rajasthan and male labour
in West Bengal persist, especially markedly in children). The FPR
in Rajasthan and MPR in West Bengal amongst landless is greater
than average general participation rate.

Table 2. 6a VvTorkParticipation rates by land classes & sexes in the
surveyed villages (Census of Households - Villages (3)
1976 Census.

Rajasthan (October 1976
Operated land Work Participation Rates
( in bighas ) Males Females General------------- ----'-- ------- -------

Landless 67.0 74.1 70.5
0.1-2 69.9 47.4 58.52 - 5 67.0 67.4 67.1
5 - 10 67.5 57.6 63.110-15 66.5 53.9 61.3
15-20 50.9 52.1 51.1

-20 63.7 52.0 59.6



Operated land Work Participation Rates
(in acres) Males Females General •----------_.- ------ ------- -------

Landless 70.8 3.6 33.0
Homestead only 79.2 4;5 40 ~2~'"'
0.1-1 69.3 2.5 36.7

1 - 2_:. 56.5 6.0 30.2
I

29.3/3.5 - 5.0 56.9 4.6,-,,'
48.9 1.8 23.35.0 +7.5

.,.'

7.5 - 10.0 38.1 4.3 20.4
10 ' , 50.0 0.0 25.0-

2 ~9 it appears that in the Eastern Regibn the dominant reasonfo.r low
FPR is not 50 much the agronom y and other economic-factors,

'ij 'or measurement failure but some cultural modes inhibition ,against
women i'working like men". West Bengal exhibits this~ inhibition
even more than its neighbours, Orissa and Bihar •.

.~ :.'

2.10 . _In Rajasthan the FPR moves steadily inversely.to land ownership
class, whereas MPR dbes not show this effect.· Finally among
landless, FPR is greater than MPR. The pressure of landlessness
however does not seem to bring out females in "Vest-Bengal into
the easily identified workers categories. What they are doing
under this pressure, namely more intensive work in household
chores, comes out better' in time allocation study section, though
the sample is too small to generalise.

2.11 The importance of income or a.sset in determining FPR also emer-
ges strongly in the FAO Study (ReLl) though it finds income more
powerful than land (Table 2. e and 2. 7b) • .

2.12 Notice strong inverse relationship between percentage females
engaged in free collection: and income levels - poor womeg are
compelled to go in for free collection whereas as they get better off
they do sewing/tailoring, tutor children (col. 4 and col. 5).
Land possessed (Table 2.7 does not move inversely as neatly
with Col. 2, though the association in Col. 3 and 4 of health



Table 2. 7a Percentage of females engaged in rural India
carrying out the different specified activities
to total females engaged in domestic duties •
by household monthly per capita expenditure
class.

---------------------------~---------__l _
Percentage of Females Engaged in

Household monthly
per capita expendi-
ture (Rs. O. 00
Class)

Free Working' Sewing I

collec- in kitchen tailor-
tion garden or ing or

HH poul- weaving
try etc.

Tutor-
ing of
Child-
ren

Bringing
Water
from other
Villages

------------------------------------------------------------

-------------------------------------------------------------



Table 2. 7b Percentage of females in Rural India Carrying
out the different specified"activities to total
females engaged in domestic duties by house-
hold land;.possessed classes*.



-Table 3'.1 : Work Participation Rates
,

Secondary Data : The States , Primary Data: The Selected Villages
-----~---~'--------~-~T~-----T~----- --3- -~---4-----s----ii--t"':-i-- --~--8---- ---- -----9--------

Census Census NSS 27R NSS 32R ISS ' NSS/ISS3~R', . . Time Disposition
1961 1971 172.•.173. '77-178, Ce~sus.: . 19·77,_ 1976-77

J!L ' (ii) 1976 :(i) ,; (ii)
- . . '. .----------------------------------------~-------~-------------~-------~------------------------. . . . .'- .. '

,Adults (I5-59)

,-Rajasthan
. 1) Person
'2) Male's ':
3) Females.

West Bengal

'4) Person' i
.,5) Males ,
'6) Females
Children.
(0-14)

'7) GhUdren
.8) Male's ;
9)· females,.

'West Bengal

10) Children
11) Males
12) Females

/ ..:.

, , :

71 83 81' 72 " 86' 8790 8.9 89 89· ,'90 93 ", 9466 52 75 71 '49 ,98 80;...

"
'"52 72 51 ,50 71· 6281 87 87 91 91 91 ~317 15 ' .5-7 10, 12 62· 34

55
92;
15

56
90 '
19

15
16 '

'. 14

6 ,
28' 14 34 56

. ' - - ,.
'..,8' -,' 29< 14 '20" 45,~3,. .,- 27" 14 '48 ' 69.!

;; ", ". ,', . ~.
A', 3 '.' .•. ";" A.: .~.11.. 17', -45
6 . S' ;, -, f, - .7 ; J 8 ., , 18: 60
'2 1 ' ,- " " 1 "2 23' 30

f---------------------~-----------------------------4---- _
f



t.
is usually done by women, though unpaid, when done by family
members. It is pas sibl,e that this explains the 'coincidence between
peak for 'house-work' and peak for gainful activity.

Graph D1 ana D2 describe the actual participation rate of males and.'
female s not only across seasons, but in half-day measures of .
intens~ty. The majority of male workers (70%+) ill our sample both '.'
in,Rajasthanand West B$~gal are full day or?- 1/2 day workers~.. '.~
and show no changes across seasons. MaleL l/2 day workers .~
are not only few, less than 20% but also do not have much variation
across seasQns."': ....;. ': ':. i '~Y';

'-. . - !

.: . . .:..-:-

Whereas, fernale"~ 4 hour,workers in Raja'sthan who are in the ,~'"
rangeo! ·50%or more do exhibit cycles ,in participation rates, so too
female L 1/2 day workers in both Rajasthan and West Bengal are'.:
at a low~r: rang'e of operation than their sisters i%1"Rajasthan, but do:
have :leans and peaks. ' ' . ..' :....." .

In other words female workers respond to seasonality or put in' ~ ,,',
another way, exhibit greater unsteadiness in participatiori rate:s' ...f>;

across seasons than males whether it is full day or 1/2 d.ay wo{ker:s.
But in terms of intensity of work there are no clear cycle~:.' t.,:"

':-0

The NSSO 32nd Round gives' percentage rural female,s worJdng 9yei"~
4 rounds •. Table. 4,1 again give s data for .theselected States ;,:,,' ,~
There'is not much variation over the ro'unds..._ '"

. :"

Table 4.1 Percentage of rur~l females working according to Current Day., '.
Status to total female of age 5 years and above by sub-round ':~.
for all India certa it; State s > ,

[~l'y':-_S~'p~Oct-Dec' Ian-Mar Apr-Iun------_ ... ------- -------;..•,.--..
All India 24 23 ,- Z2 21 -

J' #'

West Bengal 10 9 7 10,
Orissa 23 17 14 15

I
"

Bihar' 16 15 13 13 .~..
Rajasthan 36 38 39 31
Madhya Pradesh

J.".

36 35 30 30
Andhra Pradesh 34 34 38 30



4.10 Could this difference in profile between Graphs D1 and D2, and,
the NSSO Table, suggest that only those who are in the 'formal'
labour market have been counted by NSSO; and since there are
more females in casual labour market there may be a large number
of uncounted working females whosa entry and withdrawal goes •.
unnoticed due to poor enumeration methology? It would have been
useful to have similar data for males from the 32nd Rounq~ Then
it could be seen if there is measurement failure in reaility. But
such data ".vas not available. . i

4.11 It will be recalled (Section 2) that in the Rajasthan (R) villages
FPR was clearly inversely related to land ownership. In the West
Bengal (y/B) villages such a clear relationship was observed only
among£t males.

In terms of intensity of work however the patterns are different.
The landed females in the R sample show twice the intensity in
terms of hours compared to the landless (LL). They also work more
intensively at household activity. See Table 4.2. Graph E further
illustrates the same point.

Table 4.2 Average Time disposition in hours per day of children
and adults according to land-holding.

Children (5-15) Adults (15+)
Males Females Males Females

Rajasthan LL R LL -.!L LL --.R..- LL _JL

Size, of Sa mple 57 146 67 116 165 235 178 202
'Gainful emp-

loyment ' 2.7 2.7 3.8 5.6 6.5 8.8 3.8 6.2
Household acti-

vity ~ Ghild 4.5 5.7 4.0 5.6 0.5 0.8 4.8 6.4
activity

West Bengal
Size of Sample 121 187 112 163 209 340 223 386

I Gainful emp-
loyment 4.2 3.5 2.7 1.2 7.5 6.5 2.3 1.7

Household acti-
vity 3.5 3.8 5.0 5.4 0.3 0.2 5.3 5.6



. '4.12 Table 4.3 (a) and (b) emphasise the phenomena of female children
substituting for their mothers in gainful activity, when there are
young infants at home, contrary to the pattern where female children
stay home to look after the young siblings. The adult female parti-

. cipation rate decline s with the increase in the number .of infants •

In terms of allocation of time between alternative activities it might
be noticed from .Table 4.4 (a) and (b) that femalel children of house-
holds with 2 or more infants spent more time in gainful activities.

Table 4. 3a RAJASTHAN
Percentage of workers classified by number of
children (0-4) in the household

Children (5-15)
Males

Total No. of
workers

Females
Total No. of

workers

Adult ( + 15 )
Males Female s

Total No. of Total No • of
workers workers

·33 17
(51. 5)

87 87
(42.5)

69 27
(39.1)

.14 2'
(14 • 2)

46 27
(58.6)

73 47
(64.3)

48 36
(75.0)

16 12
(75.0)

144 106
(73.6)

114 83
(72.8)

84 62
(73.8)

58 37
(63.7)

117 78
(66.6)

126 102
-'(80.9)

74 58
(78.3)

63 36
(57.1}

Total 203 83
(40.8)

183 122
(66.6)

400 288
(72.0)

380 274
(72.1)

Figures in brackets indicate the percentage of workers.



WEST BENGAL

Percentage of workers classified according to
number of children (0-4) in the household

Total No. of Total
workers

N9.ol"c.o"~
workers

. --- -- ---- ---c1t1fdren-rS-=-fSr--- -- ------ -- ---- Adtifts-r+fsr--- -- ---- ----
Male Female Hale female •

120 . 64
(53.3)

No. of Total
workers

No. of
workers

136 66
(48.5)

46 18
(39.1)

6 5
. (83.3)

121 45
(37.1)

99 15
(15.1)

49 16
(32.6)

6 0
(0)

I
265 174

(65.6)

186 109
(58.6)

53 50
(94.3)

2S 18
(72.0)

272 123
(45.2)

210 91
(43.3)

88 31
(35.2)

39 12
(30.7)

Total 308 153
(49. 7)

-------------------------------------------------------------------
275 76

(27.6)
549 431

(78.5)~-------------'------------------------------------------------------
609 257

(42.2)

Figures in bracket indicate percentage of workers



Time dispositionof childrenand adults classified
by number of children(0-4)in the households •.

••------------------------------------------------------------------
------------------------------------------------------------------
-~----------~-----------------------------------------------------No. of children

0-4 0-1

Totar in ~ample 256
..-----------------~--------------------------------~---------------

------------------------------------------------------------------
1.10 0.78 0.23 0.21 4.09 3.89 0.47 0.14

'.

i111~ed 2.61 1.90 0.31 1.21 0.96 0.82 0.41 0.33
. .

Non-Agriculture 0.32 1.13 0.80 1.76 2.16 1.39 0.62
Gainfully
Employed
-------------------------------------------------------------------

Household
activities
-------------------------------------------------------------------4.03 2.68 1.67 2.22 6.81 7.32 2.27 1.09

0.73 0.34 2.18 1.48 0.17· 0.12 3.16 4.71
Child
activities 2.80 3.86 3.08 3.72 0.07 0.04 0.32 0.77-------------------------------------------------------------------

3.53 4.20 5.26 5.20 0.24 0.16 3.48 5.48-------------------------------------------------------------------



Table 4. 5a Percentage of Workers Classified by Ethnicity
( Rajasthan)

----------------------------------------------------------------.----
~hildren (5- :; 15)

Males Females
T.otal No. of Total No. of

workers workers

Adults (:> 15)
Males Pe'males

Total No.of Total NO:-' of
I workers workers

------------------------------------------------------
203 83

(40.9)
183 122

(66.6)
400 288

(72.0)
380 274

(72.1)

------------------------------------------------------------------
Table 4. 5b Percentage of Workers Classified according to Religion

( West Bengal)------------------------------------------------------------------
Children (5 - <.. 15) Adults (;$. IS)

Males Fema1es Maies FemaIes-- - --Total No. of Tota·-"l---"-'N~o.of Total No. of To-t-al'-"'N-o. of
workers workers workers workers

---------------------------------------------------------------------308 153
(49.5)

275 76
(27.6)

549 431
(78.5)

609 257
(42.2)--------------------------------------------------------------------

Figures in brackets indicate percentage a:f workers.



Table 4. 6a Average Time Disposition in hours per day 'of activities
according to ethnicity

( Rajasthan)

.Children (5 - < 15)
Male~ Females .

Tribal Non- Tribal Non-
Tribal Tribal

Adults
Males

Tribal N6n-
Tribal

.>. 15~'
Females

TrJ.bal Non-
Tribal

No.of
Sample

Agricul t4.re O.81 1.30 4.02 2.22. 3.61 4.79 4.36 2~59

Allied 0.90 1. 31 1. 69 1. 67 1. 81 1.08 1. 78 1. 31

Non-agri. 6.00 0.14 0.00 0.03 0.02 0.97 0.00 0.08-----------------------------------------------------------------
Gainfully
emPl~yed 1. 71 2.75 5.71 3.92 5.44 6.85 6.14 3.98

Household
activities 0.03 0.09 1.50 1.40 0.10 0.11 3.50

. ,

Child .
activities 5.10 4.56 1. 78 2.98 1.55 0.14 0.42

C.A. 5.134.65' 3.23 4.38 1.65 '0.25 3.92
- . . ~ . . ,

-;..;....---- --~~~~--.--.- ---.--- _.:-_- ---- ----------..;.- ----------------- -- ---



Average Time Disposition in hours per day
of activities according to Religion

Children Adults
Males Females Males Females ••

Hindu Muslim Hindu Muslim Hindu Muslim Hindu Muslim

No. of
sample 100 208 98 177 179 370 162 447

Agricul-
ture 0.89 113 0.31 0.19 3.48 '4.33 0.85 0.23

Allied 3.46 203 0.50 0.50 1. 21 0.82 0.27 0.46

Non-
agricul- , 0.04 0.37 0.08 1.55
ture

Ga~nfully .
employed 4.39 3.53 0.89' 2.24

House-
hol
activi-
ties

Child 3.62 2.68 3.50 3.05
activity



Table A-22----- -....
\

1TorLPprticipation retes of the G-eneral lpbour
force male, And female l8bour force population
by land cIa sses in the surveyed Villages of •
~.:tba.tl...!9.!l..ll2l!l!...Q.t Hall sehO~L Oct.Q.D er ..l9762

I~ er ~BM
--- -• .!clark.... Part1Qipatj...QD....E.~~In B~J: .

~a.:l-.fl§. ~.!!!~ [~..D.Qr.al.123Landless 67.0 74.1 70.50.1 - .~ 2 69.9 47.4 58.52 <: 5 67.0 67.4 67.15 - '<: 10 67.5 57.6 63.110 - <15 66.5 53.9 61.3
~

15 <: 20 50.9- 52.1 51.1••••
f ~ 20 63.7 52.0. 59.6
I

Q.ve:r:,.all,- Q..2...!,.Z 52 •.1 S5,.§



Table A-23-..,.~ ".,,"-

~'Jorl,,:PRrticipation rates of the general labour
force population and male and female labour
force Popul8tion by land classes in the sUrveyed~s' ofJitlst Bengal _

1C~of Households Dece-m-b-e-r--1-9~7~6~5---

- Work Pat,;t,;1.£iPation. Bat~s _
tiale§.· ~~. General

70.8 3.6 33.0
79.2 4.5 40.2
69.3 2.5 36.7
59.7 2.1 26.9
56.5 6.0 30.2
56.9 4.6 29.3·
48.9 1.8 23.3
38.1 4.3 20.4
50.0 0.0 25.0
Q.~ a·~ ~1

Homestead only

1 - <: 2

2 - <: 3.5
3.5 - <: 5.0
5.0 _ <: 7.5
7.5 - <:.10.0

.••);;::10



1). Only hiring-out labour
(agricultural labour) 70

2) Neither hiring in nor
hiring out labour (self
sUfficieDt cultivator 87
household)

3) Only hiring in labour 110

73.4
I

~~~
t-
i
1 -
't
;

"

..JiQu s eho ld <l.2.:tgg,Q.r.:Y-.

1) Only hiring out labour
(agriclllture labour
hou selH)ld)

2) Neither hiring :.~.
nor hiring out lab our
(self sufficiant cul-

.tivator household)
3) Only hiring in

labour'



'_ RAJASTHAN _ "
Time disposition of children-and, Adults Classified by
number of children (0-4) in the households.

-~~-~~--~~----~~~---~-~._'.~-----------~----~----~----'----~----------. .' '. ~ , -' .' ' ~' '.

, Children ",',,- "'. Adults."., ',"
--- -- ------- ----- -- -- --~- ------.--- -'------ -..J--------~:.....:-...:----.~.-~..:.---

Male Female Male Female

No. of children 0-1 2-9 0-1 2-9 0-1 2-9 0-1 2-9
(0-4)---------~~-~~----~-----------------------------------~~~~~~------

Total in sample 12.0 83 119 64 258 142 243 137-------------------------------~-----~~-------------~~------~------
Agriculture 1. 31 1. 04 . 2.40 2.84 ' 4.71 9.38 . , 2'.99 2.46

,

.' 1.40 1.15'Allied 1.50 0.82 1.56 1. 90 1.10 1.42
.' ::

-/ (

Non-Agriculture 0 0.27 0.02 0.02 0.70 1. 01 0.06 0.09

Gainfully
Employed

Household 0.05 0.13 1. 51 1.25 0.14 ,,0.08. 3 •.85 3.,79activities
~-. ..'

>;.,-

Child activities 4.64 4.75 2.58 3.08 ,0.49 1.25 ,0.66 1.59
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